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Back to School: Let’s Catch Up on Routine Vaccines 

• Goal: encourage parents to catch their children up on routine childhood vaccinations 
before heading back to school.

• Audience: parents of school-aged children, including English- and Spanish-speaking 
audiences.

• Scope: paid media (national in focus, with a geographic focus to reach Spanish-
speaking audiences), earned media, organic social media, and partner outreach.



Back to School:  July – September  



Back to School: 
Paid Media, Earned Media, Organic Social Media 
• Paid Media: Leverage digital touch points to reach parents

―Digital ads nationwide in English 
―Digital ads in Spanish: Puerto Rico, Arizona, Colorado, 

Nevada, Florida, Idaho, Illinois, New Jersey, New Mexico, 
and Texas

– Channels include: Meta (FB and IG), GumGum, Basis, and 
Adsmovil (parents who speak Spanish) 

– Promotes Childhood Vaccine Quiz and Vaccines for Your 
Children

• Earned Media: Matte article in English and Spanish, leveraging a 
Back to School theme. 

• Organic Social Media: In-feed posts on CDC’s Twitter, Instagram, 
and Facebook accounts, including Spanish-language content. 

https://www2a.cdc.gov/vaccines/childquiz/
https://www.cdc.gov/vaccines/parents/index.html
https://www.cdc.gov/vaccines/parents/index.html


Back to School with Routine Vaccines | CDC: 
https://www.cdc.gov/vaccines/events/back-to-school/index.html

Back to School:  Resources for Partners and Jurisdictions

https://www.cdc.gov/vaccines/events/back-to-school/index.html


National Immunization Awareness Month

• Goal: highlight the importance of routine vaccination for people of all ages.

• Audience: pregnant people, parents (babies, toddlers, school aged children including 
adolescents and teens), travelers, older adults

• Scope: organic social media and partner outreach. 



National Immunization Awareness Month: August



National Immunization Awareness Month: 
Resources for Partners and Jurisdictions

National Immunization Awareness Month (NIAM) | CDC
https://www.cdc.gov/vaccines/events/niam/index.html 

https://www.cdc.gov/vaccines/events/niam/index.html


Summary
§ Back to School campaign (July – September) 

― Digital ads nationwide in English 

― Digital ads in Spanish: Puerto Rico, Arizona, Colorado, Nevada, Florida, Idaho, Illinois, New Jersey, 
New Mexico, and Texas

― Matte release in English and Spanish

― Organic social media on CDC platforms

― Promotes resources for parents: Childhood Vaccine Quiz and Vaccines for Your Children

― CDC branded and unbranded social media posts and posters available to partners and jurisdictions on 
a new CDC web page for Back to School/vaccination 

§ National Immunization Awareness Month (August)

– Organic social media on CDC platforms

– Promotes resources: Childhood Vaccine Quiz, The Adult Vaccine Quiz, Pregnancy and Vaccination 

– CDC branded and unbranded social media posts and posters available to partners and jurisdictions on 
CDC’s NIAM web page

https://www2a.cdc.gov/vaccines/childquiz/
https://www.cdc.gov/vaccines/parents/index.html
https://www2a.cdc.gov/vaccines/childquiz/
https://www2.cdc.gov/nip/adultimmsched/
https://www.cdc.gov/vaccines/pregnancy/index.html


Thank You! 
• Kathleen Holmes

• Sara Dodge Ramey

• Shallynn Jackson

• Rosie Bretthauer-Mueller

• Lidoshka Marc

• Stephen McGruder

• Heather Asante

• Sarah Bailey Cutchin

• Chelsea Cobb

• Benita Harris

• Tiffany Humbert-Rico

• Robin Nilson

• Richard Quartarone



For more information, contact CDC
1-800-CDC-INFO (232-4636)
TTY:  1-888-232-6348    www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the 
official position of the Centers for Disease Control and Prevention.


